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GABM FACTS AND STATISTICS 
 
NB: The following information provides a reflection on some facts and statistics about the GABM 
organization as at August 2011. 
 
1. GABM ASSOCIATE MEMBERSHIP 
 
GABM makes provision for three categories of associate membership: 
 
1.1 Platinum Associate Membership Status 
 
Platinum Associate Membership Status can only be allocated to a business executive or 
entrepreneur whose net asset value exceeds one billion in the currency unit of the applicant’s 
country of residence or incorporation or any such amount as management of GABM may from time 
to time determine. 
 
1.2 Gold Associate Membership Status 
 
Gold Associate Membership Status can only be allocated to a business executive or entrepreneur 
whose net asset value exceeds one million in the currency unit of the applicant’s country of 
residence or incorporation or any such amount as management of GABM may from time to time 
determine. 
 
1.3 Silver Associate Membership Status 
 
Silver Associate Membership is only allocated to honorary associate members and GABM 
Goodwill Ambassadors on the sole discretion of GABM’s Board of Executives.  
 
A View Facts and Statistics: 
 

• GABM has 326 185 registered associate members in its designated African, Asian, Australian, 
European, North American and South American continents 

• 71% of GABM associate members are corporations  
• 29% of GABM associate members are professional individuals 
• 3% of GABM’s associate members are billionaires having platinum status 
• 96% of GABM’s associate members are millionaires having gold status  
• 1% of GABM’s associate members are honorary associate members with silver status 
• 85% of GABM’s individual associate members have a Degree/Diploma  
• 36% of GABM’s individual associate members have a post graduate degree 
• 90% of GABM’s individual associate members have Senior Executive/Manager positions 
• 42% of GABM’s associate members are from the North American Continent  
• 29% of GABM’s associate members are from the European Continent  
• 26% of GABM’s associate members are from the Asian Continent  
• 1% of GABM’s associate members are from the African Continent  
• 1% of GABM’s associate members are from the from the Australian Continent 
• 1% of GABM’s associate members are from the from the South American Continent  
• 68% of GABM’s individual associate members are male and 32% female 
• The age groups of GABM’s individual associate members are:  

 

o 19% for those, between 28 – 35 years old 
o 53% for those, between 36 – 50 years old 
o 28% for those, between 51 – 65 years old 

 
NB: For more information on GABM Associate Membership, kindly visit the ‘Membership’ section 
of GABM’s website. 
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2. GABM CAPITAL FUNDS 
 
GABM’s unique and sustainable business model allows the organization to seldom request capital 
grants from its associate members in order to fund its philanthropic corporate activities. Its 
business model entails that GABM establish capital funds on regular intervals in which its 
associate members can invest capital.  
 
At present GABM have six $1-billion US Dollar capital funds from which 50 percent of all profits 
derived from these capital funds are directed to the funding of business development projects from 
all over the world. This program is designed to significantly enhance business development, and 
develop entrepreneurship, and the alleviation of poverty. 
 
The following funds are operational in the GABM portfolio: 
 
2.1 The Private Equity Funds 
 
The Private Equity Funds will invest a minimum of $1-Million US Dollar in lucrative projects such as 
business start-ups, mergers & acquisitions, MBO's, MBI's, LBO's, IPO's, corporate restructurings, 
property developments, business development and commodity trading transactions all over the 
world. 
 
A View Facts and Statistics: 
 

IBDF Private Equity Fund 
 

• 63% of the $1-billion US Dollar IBDF Private Equity Fund investment capital were provided by 
GABM associate members from the North American Continent 

• 25% of the $1-billion US Dollar IBDF Private Equity Fund investment capital were provided by 
GABM associate members from the European Continent 

• 12% of the $1-billion US Dollar IBDF Private Equity Fund investment capital were provided by 
GABM associate members from the Asian Continent 

 
Summit Private Equity Fund 

 
• 49% of the $1-billion US Dollar Summit Private Equity Fund investment capital were provided 

by GABM associate members from the North American Continent 
• 33% of the $1-billion US Dollar Summit Private Equity Fund investment capital were provided 

by GABM associate members from the European Continent 
• 16% of the $1-billion US Dollar Summit Private Equity Fund investment capital were provided 

by GABM associate members from the Asian Continent 
• 2% of the $1-billion US Dollar Summit Private Equity Fund investment capital were provided by 

GABM associate members from the Australian Continent 
 

BDP Private Equity Fund 

 

• 45% of the $1-billion US Dollar BDP Private Equity Fund investment capital were provided by 
GABM associate members from the North American Continent 

• 34% of the $1-billion US Dollar BDP Private Equity Fund investment capital were provided by 
GABM associate members from the European Continent 

• 20% of the $1-billion US Dollar BDP Private Equity Fund investment capital were provided by 
GABM associate members from the Asian Continent 

• 1% of the $1-billion US Dollar BDP Private Equity Fund investment capital were provided by 
GABM associate members from the Australian Continent 
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2.2 The Investment Funds 
 
The capital of the GABM Investment Funds has been invested with several recognized 
international fund managers in financial instruments and capital markets all over the world to 
secure a consistent and above average return on investment. 
 
A View Facts and Statistics: 
 

GABM Investment Fund I 
 

• 41% of the $1-billion US Dollar GABM Investment Fund I investment capital were provided by 
GABM associate members from the North American Continent 

• 36% of the $1-billion US Dollar GABM Investment Fund I investment capital were provided by 
GABM associate members from the European Continent 

• 23% of the $1-billion US Dollar GABM Investment Fund I investment capital were provided by 
GABM associate members from the Asian Continent 

 
GABM Investment Fund II 

 
• 40% of the $1-billion US Dollar GABM Investment Fund II investment capital were provided by 

GABM associate members from the European Continent 
• 32% of the $1-billion US Dollar GABM Investment Fund II investment capital were provided by 

GABM associate members from the North American Continent 
• 28% of the $1-billion GABM Investment Fund II investment capital were provided by GABM 

associate members from the Asian Continent 
 

GABM Investment Fund III 
 
• 38% of the $1-billion US Dollar GABM Investment Fund III investment capital were provided by 

GABM associate members from the North American Continent 
• 33% of the $1-billion US Dollar GABM Investment Fund III investment capital were provided by 

GABM associate members from the European Continent 
• 25% of the $1-billion US Dollar GABM Investment Fund III investment capital were provided by 

GABM associate members from the Asian Continent 
• 4% of the $1-billion US Dollar GABM Investment Fund III investment capital were provided by 

GABM associate members from the Australian Continent 
 
GABM’s ‘Business Development’ Program: 
 

• More than $4-billion US Dollar has been invested from GABM’s six $1-billion US Dollar funds in 
thousands of large business development projects all over the world 

• More than 100 000 permanent and temporarily job opportunities have been created in the 
process 
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2.3 African Entrepreneurial Development Fund 
 
The African Entrepreneurial Development Fund’s mandate is to provide unsecured loans to the 
African poor on the emulated micro financing concept to develop and fund subsistence farmers 
and small entrepreneurs that will take responsibility for their own lives by generating sufficient 
income for their respective families’ needs and requirements, thereby ultimately alleviating poverty 
amongst the millions of poor Africans in communities where it is needed most. The focus is to 
provide small loans typically ranging from $1000 - $10 000 US Dollar to those who normally do not 
qualify for traditional banking credit facilities. 
 
A View Facts and Statistics: 
 
African Entrepreneurial Development Fund 
 

Donors 
 

• 55% of the $125-million US Dollar GABM African Entrepreneurial Development Fund capital 
were donated by GABM associate members from the North American Continent 

• 30% of the $125-million US Dollar GABM African Entrepreneurial Development Fund capital 
were donated by GABM associate members from the European Continent 

• 15% of the $125-million US Dollar GABM African Entrepreneurial Development Fund capital 
were donated by GABM associate members from the Asian Continent 

 
Candidates 

 

• 100% of the more than 20 000 ‘Adopt an Entrepreneur’ Program candidates, who have 
benefitted from the more than $45-million US Dollar in grants from the GABM African 
Entrepreneurial Development Fund, came from 35 countries of the African Continent 

 
GABM aims to allocate another $50-million US Dollar from the African Entrepreneurial 
Development Fund to at least 30 000 more subsistence farmers and small entrepreneurs in the 
next financial year. 
 
The African Entrepreneurial Development Fund project aims to initially provide micro finance to 
between 50 000 – 60 000 ‘would be entrepreneurs’ on the African continent over the next 5 years. 
 
NB: For more information on GABM’s ‘Adopt an Entrepreneur’ Program, kindly visit the ‘Corporate 
Activities’ page, available in the ‘About Us’ section of GABM’s website. 
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3. GABM’S ‘ADOPT A STUDENT’ PROGRAM 
 
This educational ‘Adopt a Student’ sponsorship program addresses social needs by furthering the 
professional ambitions of deserving underprivileged individuals across the globe, by providing 
graduate- and post-graduate study bursaries and sponsorships at approved universities.  
 
A database of young, dynamic and deserving individuals are being established in association with 
schools and other institutions from which associate members of GABM can make a selection. 
 
A View Facts and Statistics: 
 

Sponsors 
 
• 29% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by 

GABM associate members from the North American Continent 
• 24% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by 

GABM associate members from the European Continent 
• 20% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by 

GABM associate members from the Asian Continent 
• 15% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by  

GABM associate members from the African Continent  
• 6% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by 

GABM associate members from the Australian Continent 
• 5% of the 12 369 students sponsored in the ‘Adopt a Student’ Program were sponsored by 

GABM associate members from the South American Continent 
 

Candidates 
 

• 62% of the ‘Adopt a Student’ Program candidates come from the African Continent 
• 12% of the ‘Adopt a Student’ Program candidates come from the European Continent 
• 11% of the ‘Adopt a Student’ Program candidates come from the South American Continent 
• 8% of the ‘Adopt a Student’ Program candidates come from the North American Continent 
• 7% of the ‘Adopt a Student’ Program candidates come from the Asian Continent 
 
NB: For more information on GABM’s ‘Adopt a Student’ Program, kindly visit the ‘Corporate 
Activities’ page, available in the ‘About Us’ section of GABM’s website. 
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4. GABM EQUITY GRANTS 
 
To date GABM has made equity grants to the following deserving natural disasters from funds 
received in terms of new GABM associate membership fees: 
 
A View Facts and Statistics: 
 

• $10-million US Dollar donation towards the Asian Tsunami Disaster Fund 
• $10-million US Dollar donation towards the Hurricane Katrina Relief Efforts 
• $20-million US Dollar donation towards the Haiti Earthquake Relief Fund 
• $15-million US Dollar donation towards the Japan Earthquake Relief Efforts 
• $20-million US Dollar donation towards the Japan Earthquake Relief Efforts 
• $2-million US Dollar donation towards the Somalian Famine Crisis 

 
NB: For more information on GABM’s donations towards deserving natural disasters, kindly visit 
the ‘GABM International Disaster Contributions’ Blog, accessible from the ‘Blogs’ section of 
GABM’s website. 
 
5. GABM CORPORATE CONFERENCES 
 
GABM has scheduled 46 conferences for the 2011 calendar year for international business leaders 
to promote entrepreneurial development globally as well as to encourage corporations to comply 
with the highest international standards of corporate practices and governance! 
 
NB: For more information on GABM’s scheduled Corporate Conferences, kindly visit the ‘GABM 
Press Room’ page, available in the ‘About Us’ section of GABM’s website. 
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6. GABM’S ON-LINE ADVERTISING FACILITY  
 
GABM’s prominent stature in the global corporate environment has created a huge demand for an 
on-line advertising facility that could provide dedicated international exposure to the top companies 
of the world. 
 
Consequently, GABM has developed an on-line advertising facility on its website that offers an 
influential and affluent international audience to its selective corporate advertising clients, 
irrespective of their objective being corporate branding, or direct marketing, or to maintain a high 
level of presence and awareness.  
 
Considering the extremely competitive rates and professional association, as well as exclusive 
exposure GABM offers, we believe that GABM has excelled at the challenge to provide a superior 
and unmatched advertising facility. 
 
A View Facts and Statistics: 
 

• 100% of GABM’s advertising audience are either successful billionaires or millionaires, as 
defined in the GABM Constitution 

• 92% of GABM’s advertising audience have indicated that they prefer to acquire the corporate 
or financial services or products from GABM associate member firms or GABM advertising 
clients, as appose to any other firms 

• 70% of GABM’s advertising audience have indicated that they have actually acquired corporate 
or financial services or products from GABM associate member firms or GABM advertising 
clients during the past 12 months  

• 85% of GABM’s advertising audience have a Degree/Diploma  
• 36% of GABM’s advertising audience have a post graduate degree 
• 90% of GABM’s advertising audience have Senior Executive/Manager positions 
• 42% of GABM’s advertising audience are from the North American Continent  
• 29% of GABM’s advertising audience are from the European Continent  
• 26% of GABM’s advertising audience are from the Asian Continent 
• 1% of GABM’s advertising audience are from the African Continent  
• 1% of GABM’s advertising audience are from the Australian Continent 
• 1% of GABM’s advertising audience are from the South American Continent  
• 68% of GABM’s advertising audience are male and 32% female 
• The age of GABM’s advertising audience is: 

 

o 19% for those, between 28 – 35 years old 
o 53% for those, between 36 – 50 years old 
o 28% for those, between 51 – 65 years old 

 
Some of GABM’s existing valued advertising clients include companies such as: 
 
ABN AMRO, Accenture, Acer, AIG, Air France KLM, Allianz, American Airlines, American Express, 
Arcelor Mittal, AT&T, Audi, Avis, Banamex, Banco Santander, Bank of America, Barclays, Bentley, 
BMW, BNP Paribas, Boston University, BP, Bridgestone, CA, Callister International, Cape Town 
Tourism, Century21, Chevron, Citi Alternative Investments, Citibank, CitiCapital, CitiFinancial, 
CitiInsurance, Citi Investments Research, Citi Microfinance, CitiMortgage, Citi Private Bank, Citi 
Smith Barney, Columbia University, Commerzbank, Compaq, Continental, Credit Suisse, Dell, 
Delta Airlines, Deutsche Bank, DHL, Diners Club International, Eastern Cape Tourism, Epson, 
Ericsson, Europcar, Exxon Mobil, FedEx, Firestone, Ford, Fortis, Gauteng Tourism, General 
Motors, GlaxoSmithKline, Goodyear, Harvard University, Holiday Inn Hotels and Resorts, HP, 
HSBC, IBDF International LLC, IBFC, IBM, IBNN, ING, IVCA, Kwazulu Natal Tourism, LG, 
Lufthansa Airlines, Maldives Tourism, Mpumalanga Tourism, Marriott Hotels and Resorts, 
MasterCard, Mercedes-Benz, Merck, Meridian Capital, Michelin, Nashua, Nissan, Nortel, Northern 
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Cape Tourism, North West Tourism, Novartis, Oakwell Capital, Oakwell Corporate, Oakwell 
Holdings, Oakwell Investments, Orascom Hotels & Development, Orascom Telecommunications, 
Patin International, Paulsmeier Inc. Group, Peugeot, Pfizer, Phillips, Porsche, Primerica, Princeton 
University, Principal Financial Group, Remax, Renault, Ricoh, Rolex, Rolls-Royce, Samsung, 
Sanofi-Aventis, SAP, Sharp, Shell, Sheraton Hotels & Resorts, Siemens, Sony, Sixt, Stanford 
University, Summit Network Group, Tanzania Tourism, Thomas Cook, Total, Tourism Australia, 
Toshiba, Toyota, Travelex, UBS, Unisys, University of Cambridge, University of Oxford, Verizon, 
VISA, Volkswagen, Yale University and Xerox. 
 
NB: For more information on GABM’s On-line Advertising Facility, kindly visit the ‘Advertising’ 
section of GABM’s website. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


